ZAC BROWN BAND TO OFFER ‘NO REPEAT’ LIVE HD WEBCAST OF SOLD-OUT TWO-NIGHT
STAND FROM FENWAY PARK ON NUGS.TV

Next Saturday and Sunday night, August 20 & 21, music fans will pack Boston’s Fenway Park to
see Zac Brown Band play a sold-out two-night stand, extending the band’s streak to a record
seven consecutive sold-out shows at the historic ballpark. For the first time, fans who are not
able to attend the concerts can tune into nugs.tv to watch the shows live. Both nights will be
available as Pay-Per-View webcasts at nugs.tv and in the nugs.net app for AppleTV.

As an added value for the webcasts, Zac Brown Band will perform a special “no-repeat”
weekend with a different set each night, with no song repeated over the course of the two
nights. The FullHD 1080p webcasts are now available for pre-purchase in both HD and Standard
Definition at http://nugs.tv on Macs, PCs, iOS and Android devices, and the latest AppleTV via
the nugs.net app. Fans can watch the shows live or on demand for 48 hours following the live
performances, with full DVR-like functionality.

“It’s a thrill to go live from Fenway Park, and we know Zac Brown Band’s fans are going to love
this. We're excited to bring the nugs.tv webcast experience to a new audience next weekend
as well as to fans who aren’t able to attend the shows,” says nugs.net Founder and CEO Brad
Serling.

Zac Brown Band broke a record in 2015 as the first band to sell out a three-night run at Fenway
Park. They have sold out seven shows at Fenway Park in total.

ABOUT NUGS.NET

Founded in 1997 as a fan site for downloading live music, nugs.net has evolved into the leading
source for official live music from some of the largest touring artists in the world. Metallica,
Bruce Springsteen, Pearl Jam, Phish, Red Hot Chili Peppers and many other artists distribute
recordings of every concert they play throughnugs.net. Nugs.net’s platform includes
downloads, CDs, webcasts, and subscription streaming services, delivering exclusive live
content to millions of fans on a daily basis. Additionally, nugs.net founder Brad Serling hosts a
weekly radio show on SiriusXM Jam On featuring the week in live music, cherry picked from the
nugs.netcatalog.

ABOUT ZAC BROWN BAND

Three-time GRAMMY winners and multi-platinum artists Zac Brown Band have become one of
music's most heralded acts. Their latest gold-certified album JEKYLL + HYDE, out now on
Southern Ground Artists/John Varvatos Records/Big Machine Label Group/Republic Records,
marks the band’s third consecutive #1 debut on the Billboard 200 chart. Together with their
three platinum-selling albums, Uncaged, You Get What You Give, and The Foundation, and their
2013 project The Grohl Sessions Vol. 1, the band has sold over eight million albums to

date. The band has earned a historic series of fifteen #1 hit radio singles and became only the
second artist to top both the country and active rock formats. "Homegrown", the band's first



single off of JEKYLL + HYDE, earned the title of the "No. 1 most-heard song of 2015" according
to Mediabase.

Zac Brown Band kicked-off the "BLACK OUT THE SUN" tour this past May 19th at Hartford’s
XFINITY Theatre. The band's sixth headlining US concert tour follows on the heels of their
largest North American Stadium Tour to date, which included two history making performances
- a first ever sold-out, three-night run at Fenway Park, and the first-ever concert at Coors Field
along with performances at Wrigley Field, Nationals Park, Citi Field, Comerica Park and Citizen's
Bank Park. Zac Brown Band is managed by ROAR, a Beverly Hills-based artist and brand
management company. The band is also represented by CAA, public relations firm Shore Fire
Media and strategic digital marketing agency Girlilla Marketing. Additional information can be
found at http://www.zacbrownband.com/.




